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Global home textiles leader
Vision 2020 - Double revenues
We met with Welspun India’s management recently. Welspun (N-R) is a 
global leader in home textiles (terry towels, bed linens). Management 
briefed us about its Vision 2020 plans, which has a three-pronged 
strategy: achieving US$2bn in revenues (2x over FY16) with 25% 
branded products share and becoming debt-free by the end of FY20. 
Welspun’s market share in US terry towel imports has increased by 1.4x 
in the past two years. The company indicated that higher-margin 
innovative/ branded products would help improve overall profitability. 
Significant FCF (Rs3.7bn in FY16) should help reduce debt levels. It also 
suggested gaining further market share in US imports would be important
to achieving the company’s vision.

Target to achieve US$2bn revenue by 2020
Welspun reported a 23% revenue Cagr over FY11-16, primarily through rapid 
market share gains in the US market. The company is now targeting growth 
from newer geographies (UK, Europe and Japan) and faster growth in 
institutional sales besides focusing on the branded segment in the domestic 
market. Welspun is currently operating close to full capacity in towels and 
sheets category. It expects new capacities planned over FY17 (20% in terry 
towels and 25% in bed linens) to help drive incremental growth.

Positive FCF generation; target to achieve debt-free status by FY20
Calibrated capex spend, judicious working capital management coupled with 
improvement in profitability have helped Welspun turn FCF positive (after 3 
years). A hyper-investment phase (balance sheet size expanded by 2.7x in the 
last 10 years) is now behind. Welspun now intends to focus on balance sheet 
consolidation and quality of growth through higher contribution of branded 
sales. Management highlighted that capex needs going forward are expected to 
come down and that would aid improvement in FCF. The company hopes to 
achieve debt-free status by FY20. 

Welspun has seen strong growth and share price performance
Welspun’s performance in the last few years has been strong (46% FY13-16 EPS 
Cagr) with improvement in RoCE (26% FY16) and balance sheet de-leveraging 
(1.3x FY16 D/E vs 1.8x FY13). This has been reflected in the stock price 
compounding 75% over the period (doubled in the last 12 months). The stock 
trades at 6.5x FY18 EV/Ebitda (based on Bloomberg consensus) with 18% 
Ebitda Cagr over FY16-18E. Gaining further market share in US imports 
(backdrop of tepid overall growth) is important for the company’s 2020 vision. 

Financials snapshot

(in Rs mn) FY13 FY14 FY15 FY16
Net revenue 36,473 43,730 53,025 59,795
Ebitda 5,946 9,211 12,742 15,575
Ebitda margin (%) 16.3 21.1 24.0 26.0
Net profit 2,248 4,195 5,398 7,029
Diluted EPS (Rs/Share) 2.2 4.2 5.4 7.0
ROE (%) 25.9 40.0 42.5 41.1
Net debt/equity (x) 1.8 2.4 1.8 1.3
Source: Company
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Company Background
Welspun is the largest Indian home textile exporter of towels, sheets, and 
rugs and carpets. Per the company, the global home textile market is 
US$45bn, with US cotton home textiles accounting for ~US$7.5bn. Welspun 
is the largest Indian towel and sheet exporter with 16% and 10% market 
share, respectively, in the US. Welspun was established in 1985 as a yarn 
manufacturer and moved into towels in 1993, sheets in 2006, and rugs and 
carpets in 2010. Welspun has emerged as a leading supplier to 14 of the top 
30 global retailers and counts Bed Bath & Beyond, Macy's, Wal-Mart, JC 
Penney amongst its key customers.  

Figure 1

Welspun India - Company snapshot

Remarks

Position -Welspun India is among the top 3 home textile manufacturers in the world and the largest textile 
company in Asia

- Welspun is the leading home textile exporter to US market

Distribution network -Welspun India has a distribution network in more than 50 countries.

-Brands like Space and Welhome are available in more than 250MBOs and around 200 shop-in-shop 
outlets

Clients - Welspun has emerged as a trusted partner to 14 of top 30 global retailers like Bed Bath and 
Beyond, Macy's, Wal-Mart and JC Penney among others

Manufacturing facility -Welspun has state-of-the-art manufacturing facilities at Anjar and Vapi (Gujarat)

Products -Welspun is the leading exporter of terry towels (20% market share in FY16) and bed linen (11% 
market share in FY16) to the US

Source: Company, CLSA

Figure 1

India is a dominant player in the global home textiles market; Welspun is a 
leading exporter from India

Source: CLSA, Company. Note: Global home textile market size is the wholesale market size.
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Figure 2 Figure 3

Welspun is the leading exporter of terry towels and bed sheets to the US  

Source: CLSA, Company Source: CLSA, Company

Figure 4 Figure 5

Welspun has achieved significant market share gains in the US in the last two years

Source: CLSA, Company Source: CLSA, Company

Figure 6

US is the most important geography for Welspun with more than 2/3 revenue 
contribution

Source: Company
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Figure 7

Welspun India has one of the largest terry towel and bed sheet capacities in India

Terry towel capacity (tpa) FY14 FY15 FY16E

Welspun India 45,000 50,000 60,000

Alok Industries 13,400 13,400 13,400

Trident 42,000 90,000 90,000

Bed sheet Capacity (mn meters pa)

Welspun India 55 60 72

Indo Count 45 68 68

Trident - - 43

Himatsingka Seide 23 23 23

Alok Industries 150 150 150
Source: Company data

Figure 8

Welspun India - Revenue milestones

Source: Company

Welspun India – Vision 2020
Figure 9

Welspun aims to be debt-free while achieving US$2bn in revenues by 2020 

Source: Company
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Figure 10 Figure 11

Welspun expects more than 2-fold rise in its revenues by 
2020

Welspun aims to de-risk its dependency on US markets 
by increasing revenue share from newer geographies

Source: Company

Increase in capacity expansion to support incremental growth
Figure 12

Welspun plans to expand its capacity by 20-25% in FY17 which it expects will aid 
incremental revenue growth
Products FY16 

capacity
Sales 

volume
Utilisation 

(%)
Expected 
capacity 

FY17

Towels (in Metric Tonnes) 60,000 55,400 92% 72,000
Sheets(in ‘000 mtrs) 72,000 66,500 92% 90,000
Rugs & Carpets (in ‘000  sq. mtrs.) 8,000 6,100 76% 10,000
Source: Company

Innovative/Branded products key focus area for Welspun
Welspun has been able to differentiate itself due to its constant focus on 
innovation and product development. “Hygro” (ultra soft, ultra absorbent, 
quick drying) and “Flexifit”(fits a range of mattress sizes) are some of the 
innovative products launched by the company.

Hygro
Hygro Cotton is a patented proprietary spinning technology that produces a 
hollow core yarn which creates unique products which get softer, loftier and 
more fluffy and comfortable over time. Welspun has taken several steps to 
brand its innovation capabilities. As a first step, a campaign was launched in 
the US to introduce the patented Hygro Cotton technology to consumers. 

Figure 13 Figure 14

Welspun expects to increase share from innovative products to 40% and share from branded products to 25% by 
2020, thereby implying a blended revenue share of 50% from innovative/branded products from 40% currently

Source: Company
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Figure 15

Welspun plans to create more value through its brands

∑ Premium brand with presence in India
∑ Footprint of around 200 shop-in-shop outlets and distribution

∑ Value brand presence in India via retailers; also growing via the distributor 
network

∑ Largest terry towel brand in the UK with growing presence in China and the 
Middle East

∑ Present in over 40 retailers within UK
∑ Also present in the USA and seeing aggressive growth in ecommerce

∑ Value brand in the UK with a focus on bedding
∑ Targeting the affordable fashion segment

∑ Patent ‘Hygro Cotton’ launched as a brand in Q3FY16
∑ Ingredient branding with retailer's brands

∑ Licensed the Amy Butler range of home products for the US business with a 
special focus on E-Commerce

∑ Launched own brand of luxury linen in the US via E-Commerce
∑ Licensed the Annie Phillip brand for floor coverings in US, UK and India

Source: CLSA, Company

Figure 16

Strategic shift to a more consumer-focussed business model

Source: Company

Transitioning towards a 
more...

•Limited presence in 
domestic market

•Limited sales from branded 
products

•High dependence from US 
markets

•Lower vertical integration
•More of a B2B player

...consumer centric business 
model

•Increase presence in 
domestic market

•Increase share of branded 
products in overall product 
mix

•Reduce dependence from 
US markets, explore newer 
geographies

•Higher vertical integration
•Transforming to a B2C 
player
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Free cashflow generation should help Welspun lower its debt levels
Figure 17 Figure 18

Welspun has achieved significant working capital 
efficiency in the last few years

Welspun was in hyper-investment phase in the past 10 
years but has now turned net FCF positive 

Source: Company Source: Company

Figure 19

Welspun has undergone a substantial expansion phase in the past 10 years

Source: Company, Bloomberg

Financial Statements
Figure 20

Profit & Loss summary

(Rs m) FY15 FY16 YoY

Revenue 53,025 59,795 12.8%

Ebitda 12,742 15,575 22.2%

Ebitda margins (%) 24.0% 26.0% 202bps

Finance Cost 2,829 2,362 -16.5%

Depreciation 3,329 3,750 12.6%

PBT 7,533 10,378 37.8%

Net profit 5,398 7,029 30.2%

PAT Margin 10.2% 11.8% 157bps

EPS (in Rs) 5.4 7.0 30.2%

Source: Company
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Figure 21

Balance sheet summary

(in mn Rs) FY15 FY16
Net Worth 14,318 19,877
Short Term Loans 10,034 7,732
Long Term Loans 20,817 18,901
Gross Debt 30,851 26,632
Cash & Cash Equiv. 4,757 1,384
Net Debt 26,094 26,248
Capital Employed 47,208 48,347
Net Fixed Assets (incl CWIP) 26,049 33,435
Net Current Assets 13,155 11,054
Total assets 56,953 62,272
Source: Company

Figure 22

Du-Pont Analysis highlights the improvement in net profit margin driving ROE of 
Welspun India

FY13 FY14 FY15 FY16

Net profit margin (%) 6.2 2.1 10.2 13.0

Asset Turnover 1.0 1.0 1.0 0.9

Leverage Ratio 4.3 4.3 4.3 3.5

ROE (%) 25.9 8.8 42.5 41.1
Source: Company data, Bloomberg

Figure 23

Welspun India - Equity issuance history 

Date New Equity share Capital 
(in Rs mn)

% increase in share capital

3-Jan 13 999 12%

19-Apr 10 887 21%

29-Jul 05 731 1%

30-Jun-05 722 28%

30-Jun-04 565 23%
Source: ACE Equity

Figure 24 Figure 25

Robust EPS growth coupled with improving return ratios and declining gearing have helped the stock

Source: Company, Bloomberg estimates Source: Company
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Valuations
Figure 26 Figure 27

Welspun is currently trading at 11.6x 1Yr forward PE 
multiple

Welspun is currently trading at 6.8x 1Yr forward 
EV/Ebitda multiple slightly above +1sd

*(based on consensus estimates). Source: Bloomberg

Figure 28

Indian textiles & home textile companies valuation matrix

Company name Price 
(LC)

Mcap
(US$mn)

Rating P/E (x) PEG (x) EV/Ebitda P/BV EV/Sales

FY17CL FY18CL FY18 FY17CL FY18CL FY17CL FY18CL FY17CL FY18CL

Welspun India 107 1,598 N/R 13.1 11.0 0.6 7.4 6.5 4.2 3.3 1.9 1.7

Arvind 306 1,175 BUY 19.3 15.4 0.6 9.6 8.0 2.4 2.1 1.2 1.0

Vardhman Textiles 845 799 N/R 8.1 7.3 0.6 5.4 4.9 1.2 1.1 1.1 1.0

Indo Count 924 542 N/R 10.7 8.8 0.4 7.2 6.0 3.6 2.6 1.5 1.3

Trident 51 388 N/R 8.9 6.2 0.1 6.0 5.1 1.3 1.1 1.2 1.1

Himatsingka Seide 222 325 N/R 11.3 8.3 0.2 8.0 5.4 1.9 1.6 1.4 1.3

Average 10.4 8.3 0.4 6.8 5.6 2.5 1.9 1.4 1.3
Source: CLSA (for Arvind), Bloomberg estimates (for others). Note: Prices as of end of 3 June 2016

Figure 29

Indian textiles & home textile companies operational performance

Company name ROE (%) EPS Cagr % Net Debt to 
Equity

Ebitda margins %

FY17CL FY18CL (FY16-18E) FY15 (%) FY17CL FY18CL

Welspun India 36 33 18 117 26 26

Arvind 13 15 19 111 13 13

Vardhman Textiles 16 15 12 39 21 21

Indo Count 43 36 24 47 21 21

Trident 16 20 34 165 20 21

Himatsingka Seide 18 21 26 81 18 23

Average 28 26 22 92 22 22
Source: CLSA (for Arvind), Bloomberg estimates (for others)
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Appendix

Corporate structure
Welspun India, the parent company was set up in 1985. Over the years, the 
company has set up many subsidiaries via acquisitions/spin-offs. In 2006
Welspun acquired around 85% stake in CHT Holdings, the holding company of 
UKs towel brand “Christy”. Welspun now owns a 100% stake in CHT holdings.
In 2010, Welspun India demerged its sales & marketing division into a 
separate company Welspun Global Brands. Welspun Retail, which handles the 
operations of the Indian brands namely Spaces and Wellhome, is a subsidiary 
of Welspun Global Brands. 

Figure 30

Welspun India Corporate structure

Source: Company

Figure 31

Key management personnel

Board of directors

Name Designation Description

Mr Balkrishna Goenka Chairman has been the prime architect of Welspun Group. His strong business acumen combined 
with risk-taking abilities has helped Welspun to succeed in many high-growth sectors.

Mr RR Mandawewala Managing 
Director

is a qualified Chartered Accountant by profession. He is in charge of operations of the 
textiles business and has enabled Welspun to develop a global reach to more than 50 
countries. He has more than 25 years of experience in industries varying from textiles 
to SAW pipes.

Ms Dipali Goenka Executive 
Director

is a graduate in psychology and has also completed the owners/president management 
program from Harvard University. She has been the driving force in launching Welspun 
in the Indian market and drove Welspun's retail initiative – Welspun Retail Ltd. which is 
a pioneer in branded retailing of Home Textiles in India under two brands Spaces Home 
& Beyond and Welhome.

Mr Altaf Jiwani CFO leads a team of 125 members spread across five locations, including the US and the 
UK. He has 25 years of experience in corporate finance across industries and has 
worked in various sectors, such as textiles, electronics and auto ancillaries. He was 
associated with the RPG Group for more than 19 years.

Source: Company

Welspun India 
(Parent 

company)

Welspun Global 
brands (98.03%)

Welspun Home 
textiles (100%) -

UK marketing 
company

Christy Welspun 
GmBH (100%)

ER Kingsley 
Textile UK 
(100%)

Welspun  - US 
marketing 
company

Welspun captive 
power generation 

80MW power 
plant (68%)

30.83%

69.17%
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Companies mentioned
Welspun India (N-R)
Alok Industries (N-R)
Arvind (ARVND IN - RS306.0 - BUY)
Bed Bath & Beyond (N-R)
Himat Seide (N-R)
Indo Count (N-R)
JC Penney (N-R)
Macy's (N-R)
RPG Life Scien (N-R)
Trident (N-R)
Vardhman (N-R)
Wal-Mart Stores (N-R)
Welspun Global Brands (N-R)
N-R = not rated

Analyst certification 
The analyst(s) of this report hereby certify that the views expressed in this research report accurately reflect 
my/our own personal views about the securities and/or the issuers and that no part of my/our compensation 
was, is, or will be directly or indirectly related to the specific recommendation or views contained in this 
research report.

Important disclosures 

Recommendation history of Arvind Ltd ARVND IN

Date Rec Target Date Rec Target
13 May 2016 BUY 366.00 10 May 2016 BUY 329.00
Source: CLSA

The policy of CLSA (which for the purpose of this 
disclosure includes subsidiaries of CLSA B.V. and CLSA 
Americas, LLC ("CLSA Americas")), and Credit Agricole 
Securities (Taiwan) Company Limited (“CA Taiwan”) is to 
only publish research that is impartial, independent, 
clear, fair, and not misleading. Analysts may not receive 
compensation from the companies they cover. 
Regulations or market practice of some 
jurisdictions/markets prescribe certain disclosures to be 

made for certain actual, potential or perceived conflicts of 
interests relating to a research report as below. This 
research disclosure should be read in conjunction with 
the research disclaimer as set out at 
www.clsa.com/disclaimer.html and the applicable 
regulation of the concerned market where the analyst is 
stationed and hence subject to. This research disclosure 
is for your information only and does not constitute any 
recommendation, representation or warranty. Absence of 
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a discloseable position should not be taken as 
endorsement on the validity or quality of the research 
report or recommendation. 

To maintain the independence and integrity of CLSA’s 
research, our Corporate Finance, Sales Trading and 
Research business lines are distinct from one another. 
This means that CLSA’s Research department is not part 
of and does not report to CLSA Corporate Finance (or 
“investment banking”) department or CLSA’s Sales and 
Trading business. Accordingly, neither the Corporate 
Finance nor the Sales and Trading department supervises 
or controls the activities of CLSA’s research analysts. 
CLSA’s research analysts report to the management of 
the Research department, who in turn report to CLSA’s 
senior management. 

CLSA has put in place a number of internal controls 
designed to manage conflicts of interest that may arise as 
a result of CLSA engaging in Corporate Finance, Sales 
and Trading and Research activities. Some examples of 
these controls include: the use of information barriers 
and other information controls designed to ensure that 
confidential information is only shared on a “need to 
know” basis and in compliance with CLSA’s Chinese Wall 
policies and procedures; measures designed to ensure 
that interactions that may occur among CLSA’s Research 
personnel, Corporate Finance and Sales and Trading 
personnel, CLSA’s financial product issuers and CLSA’s 
research analysts do not compromise the integrity and 
independence of CLSA’s research. 

Neither analysts nor their household 
members/associates/may have a financial interest in, or 
be an officer, director or advisory board member of 
companies covered by the analyst unless disclosed 
herein. In circumstances where an analyst has a pre-
existing holding in any securities under coverage, those 
holdings are grandfathered and the analyst is prohibited 
from trading such securities.

Unless specified otherwise, CLSA/CLSA Americas/CA 
Taiwan did not receive investment banking/non-
investment banking income from, and did not 
manage/co-manage a public offering for, the listed 
company during the past 12 months, and it does not 
expect to receive investment banking compensation from 
the listed company within the coming three months. 
Unless mentioned otherwise, CLSA/CLSA Americas/CA 
Taiwan does not own a material discloseable position, 
and does not make a market, in the securities.

As analyst(s) of this report, I/we hereby certify that 
the views expressed in this research report accurately 
reflect my/our own personal views about the securities 
and/or the issuers and that no part of my/our 

compensation was, is, or will be directly or indirectly 
related to the specific recommendation or views 
contained in this report or to any investment banking 
relationship with the subject company covered in this 
report (for the past one year) or otherwise any other 
relationship with such company which leads to receipt of 
fees from the company except in ordinary course of 
business of the company. The analyst/s also state/s and 
confirm/s that he/she/they has/have not been placed 
under any undue influence, intervention or pressure by 
any person/s in compiling this research report. In 
addition, the analysts included herein attest that they 
were not in possession of any material, nonpublic 
information regarding the subject company at the time of 
publication of the report. Save from the disclosure below 
(if any), the analyst(s) is/are not aware of any material 
conflict of interest.

Key to CLSA/CLSA Americas/CA Taiwan investment 
rankings: BUY: Total stock return (including dividends) 
expected to exceed 20%; O-PF: Total expected return 
below 20% but exceeding market return; U-PF: Total 
expected return positive but below market return; SELL: 
Total return expected to be negative. For relative 
performance, we benchmark the 12-month total forecast 
return (including dividends) for the stock against the 12-
month forecast return (including dividends) for the 
market on which the stock trades. 

In the case of US stocks, the recommendation is 
relative to the expected return for the S&P500 of 10%. 
Exceptions may be made depending upon prevailing 
market conditions. We define as “Double Baggers” stocks 
we expect to yield 100% or more (including dividends) 
within three years at the time the stocks are introduced 
to our “Double Bagger” list. "High Conviction" Ideas are 
not necessarily stocks with the most upside/downside, 
but those where the Research Head/Strategist believes 
there is the highest likelihood of positive/negative 
returns. The list for each market is monitored weekly.

Overall rating distribution for CLSA/CLSA Americas 
only /CA Taiwan only Universe: 

Overall rating distribution : Buy / Outperform - CLSA: 
63.23%; CLSA Americas only: 61.07%; CA Taiwan only: 
73.97%, Underperform / Sell - CLSA: 36.77%; CLSA 
Americas only: 38.93%; CA Taiwan only: 26.03%, 
Restricted - CLSA: 0.00%; CLSA Americas only: 0.00%; 
CA Taiwan only: 0.00%. Data as of 31 March 2016.

Investment banking clients as a % of rating category: 
Buy / Outperform - CLSA: 2.48%; CLSA Americas only: 
0.00%; CA Taiwan only: 0.00%, Underperform / Sell -
CLSA: 2.03%; CLSA Americas only: 0.00%; CA Taiwan 
only: 0.00%, Restricted - CLSA: 0.00%; CLSA Americas 
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only: 0.00%; CA Taiwan only: 0.00% . Data for 12-
month period ending 31 March 2016.

There are no numbers for Hold/Neutral as CLSA/CLSA 
Americas/CA Taiwan do not have such investment 
rankings.

For a history of the recommendations and price 
targets for companies mentioned in this report, as well as 
company specific disclosures, please write to: (a) CLSA 
Americas, Compliance Department, 1301 Avenue of the 
Americas, 15th Floor, New York, New York 10019-6022; 
(b) CLSA, Group Compliance, 18/F, One Pacific Place, 88 
Queensway, Hong Kong and/or; (c) CA Taiwan 
Compliance (27/F, 95, Section 2 Dun Hua South Road, 
Taipei 10682, Taiwan, telephone (886) 2 2326 8188). © 
2016 CLSA Limited, CLSA Americas, and/or CA Taiwan.

© 2016 CLSA Limited, CLSA Americas, LLC (“CLSA 
Americas”) and/or Credit Agricole Securities Taiwan Co., 
Ltd. (“CA Taiwan”)

This publication/communication is subject to and 
incorporates the terms and conditions of use set out on 
the www.clsa.com/disclaimer.html. Neither the 
publication/communication nor any portion hereof may 
be reprinted, sold, resold, copied, reproduced, 
distributed, redistributed, published, republished, 
displayed, posted or transmitted in any form or media or 
by any means without the written consent of CLSA, CLSA 
Americas and/or CA Taiwan. 

CLSA, CLSA Americas and CA Taiwan have produced 
this publication/communication for private circulation to 
professional, institutional and/or wholesale clients only. 
This publication/communication may not be distributed or 
redistributed to retail investors. The information, opinions 
and estimates herein are not directed at, or intended for 
distribution to or use by, any person or entity in any 
jurisdiction where doing so would be contrary to law or 
regulation or which would subject CLSA, CLSA Americas 
and/or CA Taiwan to any additional registration or 
licensing requirement within such jurisdiction. 

The information and statistical data herein have been 
obtained from sources we believe to be reliable. Such 
information has not been independently verified and we 
make no representation or warranty as to its accuracy, 
completeness or correctness. Any opinions or estimates 
herein reflect the judgment of CLSA, CLSA Americas 
and/or CA Taiwan at the date of this 
publication/communication and are subject to change at 
any time without notice. Where any part of the 
information, opinions or estimates contained herein 
reflects the views and opinions of a sales person or a 
non-analyst, such views and opinions may not 

correspond to the published view of CLSA, CLSA 
Americas and/or CA Taiwan. This is not a solicitation or 
any offer to buy or sell. This publication/communication is 
for information purposes only and does not constitute any 
recommendation, representation, warranty or guarantee 
of performance. Any price target given in the report may 
be projected from one or more valuation models and 
hence any price target may be subject to the inherent 
risk of the selected model as well as other external risk 
factors. This is not intended to provide professional, 
investment or any other type of advice or 
recommendation and does not take into account the 
particular investment objectives, financial situation or 
needs of individual recipients. Before acting on any 
information in this publication/communication, you 
should consider whether it is suitable for your particular 
circumstances and, if appropriate, seek professional 
advice, including tax advice. CLSA, CLSA Americas 
and/or CA Taiwan do/does not accept any responsibility 
and cannot be held liable for any person’s use of or 
reliance on the information and opinions contained 
herein. 

To the extent permitted by applicable securities laws 
and regulations, CLSA, CLSA Americas and/or CA Taiwan 
accept(s) no liability whatsoever for any direct or 
consequential loss arising from the use of this 
publication/communication or its contents. Where the 
publication does not contain ratings, the material should 
not be construed as research but is offered as factual 
commentary. It is not intended to, nor should it be used 
to, form an investment opinion about the non-rated 
companies.

Subject to any applicable laws and regulations at any 
given time, CLSA, CLSA Americas, CA Taiwan, their 
respective affiliates or companies or individuals 
connected with CLSA/CLSA Americas/CA Taiwan may 
have used the information contained herein before 
publication and may have positions in, may from time to 
time purchase or sell or have a material interest in any of 
the securities mentioned or related securities, or may 
currently or in future have or have had a business or 
financial relationship with, or may provide or have 
provided investment banking, capital markets and/or 
other services to, the entities referred to herein, their 
advisors and/or any other connected parties. As a result, 
investors should be aware that CLSA, CLSA Americas, CA 
Taiwan and/or their respective affiliates or companies or 
such individuals may have one or more conflicts of 
interest. Regulations or market practice of some 
jurisdictions/markets prescribe certain disclosures to be 
made for certain actual, potential or perceived conflicts of 
interests relating to research reports. Details of the 
disclosable interest can be found in certain reports as 
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required by the relevant rules and regulation and the full 
details are available at 
http://www.clsa.com/member/research_disclosures/.
Disclosures therein include the position of CLSA, CLSA 
Americas and CA Taiwan only. Unless specified otherwise, 
CLSA did not receive any compensation or other benefits 
from the subject company covered in this research 
report.

If investors have any difficulty accessing this website, 
please contact webadmin@clsa.com on +852 2600 8111. 
If you require disclosure information on previous dates, 
please contact compliance_hk@clsa.com.

This publication/communication is distributed for and 
on behalf of CLSA Limited (for research compiled by non-
US and non-Taiwan analyst(s)), CLSA Americas (for 
research compiled by US analyst(s)) and/or CA Taiwan 
(for research compiled by Taiwan analyst(s)) in Australia 
by CLSA Australia Pty Ltd; in Hong Kong by CLSA 
Limited; in India by CLSA India Private Limited (formerly 
CLSA India Limited) (Address: 8/F, Dalamal House, 
Nariman Point, Mumbai 400021. Tel No: +91-22-
66505050. Fax No: +91-22-22840271; CIN: 
U67120MH1994PLC083118; SEBI Registration No: 
INZ000001735); in Indonesia by PT CLSA Indonesia; in 
Japan by CLSA Securities Japan Co., Ltd; in Korea by 
CLSA Securities Korea Ltd; in Malaysia by CLSA 
Securities Malaysia Sdn Bhd; in the Philippines by CLSA 
Philippines Inc (a member of Philippine Stock Exchange 
and Securities Investors Protection Fund); in Thailand by 
CLSA Securities (Thailand) Limited; in Taiwan by CA 
Taiwan; in Singapore by CLSA Singapore Pte Ltd and in 
United Kingdom by CLSA (UK).

India: CLSA India Private Limited, incorporated in 
November 1994 provides equity brokerage services 
(SEBI Registration No: INZ000001735), research 
services (SEBI Registration No: INH000001113) and 
merchant banking services (SEBI Registration 
No.INM000010619) to global institutional investors, 
pension funds and corporates. CLSA and its associates 
may have debt holdings in the subject company. Further, 
CLSA and its associates, in the past 12 months, may 
have received compensation for non-investment banking 
securities and/or non-securities related services from the 
subject company. For further details of “associates” of 
CLSA India please contact Compliance-India@clsa.com. 

United States of America: Where any section of the 
research is compiled by US analyst(s), it is distributed by 
CLSA Americas. Where any section is compiled by non-
US analyst(s), it is distributed into the United States by 
CLSA solely to persons who qualify as "Major US 
Institutional Investors" as defined in Rule 15a-6 under 

the Securities and Exchange Act of 1934 and who deal 
with CLSA Americas. However, the delivery of this 
research report to any person in the United States shall 
not be deemed a recommendation to effect any 
transactions in the securities discussed herein or an 
endorsement of any opinion expressed herein. Any 
recipient of this research in the United States wishing to 
effect a transaction in any security mentioned herein 
should do so by contacting CLSA Americas. 

Canada: The delivery of this research report to any 
person in Canada shall not be deemed a 
recommendation to effect any transactions in the 
securities discussed herein or an endorsement of any 
opinion expressed herein. Any recipient of this research in 
Canada wishing to effect a transaction in any security 
mentioned herein should do so by contacting CLSA 
Americas. 

United Kingdom: In the United Kingdom, this research 
is a marketing communication. It has not been prepared 
in accordance with the legal requirements designed to 
promote the independence of investment research, and is 
not subject to any prohibition on dealing ahead of the 
dissemination of investment research. The research is 
disseminated in the EU by CLSA (UK), which is authorized 
and regulated by the Financial Conduct Authority. This 
document is directed at persons having professional 
experience in matters relating to investments as defined 
in Article 19 of the FSMA 2000 (Financial Promotion) 
Order 2005. Any investment activity to which it relates is 
only available to such persons. If you do not have 
professional experience in matters relating to 
investments you should not rely on this document. 
Where the research material is compiled by the UK 
analyst(s), it is produced and disseminated by CLSA 
(UK). For the purposes of the Financial Conduct Rules this 
research is prepared and intended as substantive 
research material.

Singapore: In Singapore, research is issued and/or 
distributed by CLSA Singapore Pte Ltd (Company 
Registration No.: 198703750W), a Capital Markets 
Services license holder to deal in securities and an 
exempt financial adviser, solely to persons who qualify as 
institutional investor, accredited investor or expert 
investor, as defined in Section 4A(1) of the Securities and 
Futures Act (Cap 289). Pursuant to Regulations 33, 34, 
35 and 36 of the Financial Advisers (Amendment) 
Regulations 2005 of the Financial Advisers Act (Cap 110) 
with regards to an accredited investor, institutional 
investor, expert investor or overseas investor, Sections 
25, 27 and 36 of the Financial Adviser Act (Cap 110) shall 
not apply to CLSA Singapore Pte Ltd. Please contact CLSA 
Singapore Pte Ltd (telephone No.: +65 6416 7888) in 
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connection with queries on the report. [MCI (P) 
013/11/2015]

The analysts/contributors to this 
publication/communication may be employed by any 
relevant CLSA entity, CA Taiwan or a subsidiary of CITIC 
Securities Company Limited which is different from the 
entity that distributes the publication/communication in 
the respective jurisdictions.

MSCI-sourced information is the exclusive property of 
Morgan Stanley Capital International Inc (MSCI). Without 
prior written permission of MSCI, this information and 
any other MSCI intellectual property may not be 
reproduced, redisseminated or used to create any 
financial products, including any indices. This information 
is provided on an "as is" basis. The user assumes the 
entire risk of any use made of this information. MSCI, its 
affiliates and any third party involved in, or related to, 

computing or compiling the information hereby expressly 
disclaim all warranties of originality, accuracy, 
completeness, merchantability or fitness for a particular 
purpose with respect to any of this information. Without 
limiting any of the foregoing, in no event shall MSCI, any 
of its affiliates or any third party involved in, or related to 
computing or compiling the information have any liability 
for any damages of any kind. MSCI, Morgan Stanley 
Capital International and the MSCI indexes are service 
marks of MSCI and its affiliates. The Global Industry 
Classification Standard (GICS) was developed by and is 
the exclusive property of MSCI and Standard & Poor's. 
GICS is a service mark of MSCI and S&P and has been 
licensed for use by CLSA.

EVA® is a registered trademark of Stern, Stewart & 
Co. Unless otherwise noted in the source, "CL" in charts 
and tables stands for CLSA/CLSA Americas estimates and 
“CT” stands for CA Taiwan estimates.

Research subscriptions
To change your report distribution requirements, please contact your CLSA sales representative or email us at cib@clsa.com.
You can also fine-tune your Research Alert email preferences at https://www.clsa.com/member/tools/email_alert/.
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